
along with activity and outcome data, into an established ready
reckoner to estimate overall value for money.
Results
Improvements in all variables observed at the post-intervention
stage were maintained, to some extent, at six and 12 months.
Furthermore, there was some evidence that inequalities between
the most disadvantaged clients and all others had narrowed at
six months, in terms of self-rated health (EQ-5D) and mental
wellbeing (SWEMWBS). The reader reckoner results indicated
that the service represented value for money, with a net cost of
£3,900 per quality-adjusted life year and a social return on
investment of £3.59 for every £1 spent on WFL.
Conclusions
These findings suggest that interventions aiming to improve
wellbeing and tackle multiple behaviours can have a positive
impact on health inequalities, as well as offering health gains at
costs that compare favourably with the thresholds set by both
NICE and Public Health England.

Key messages:

� Evaluation findings indicate that an integrated health and
wellbeing approach can be used to successfully address
health inequalities.
� Evidence suggests that such holistic approaches might

represent value for money in relation to individual health
gains and broader social return on investment.
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Background
Supporting men to modify their health behaviours poses
unique challenges for service providers. However, when the
approach is right; men are willing to engage with their health.
Men on the Move [MoM] is 12-week community-based
physical activity [PA] programme underpinned by current
evidence about engaging men with their health. The purpose of
this study was to gain deeper insights into men’s lived
experience of the programme & its broader impact on their
health & lives.
Methods
32 interviews were conducted with MoM participants. The
principles of grounded theory were used for data collection &
analysis. 10 transcriptions were independently coded resulting
in a list of codes. Selective coding unified codes into a related
core category. These categories were later built into a frame-
work. Three authors facilitated with this. Additional transcripts
(n = 22) were analysed using the framework to ensure
consistent analysis. Any new emerging codes/themes were
accounted for & considered for addition to the framework.
Results
Preliminary findings reveal 4 emerging themes; 1) Engagement
& Sustainability explores why men choose to participate &
what sustained their engagement; 2) Gateways to better health
highlights the wider impact of MoM on family life, as a
gateway to other services & its effects on daily activities; 3)
Transitions explores personal, cultural & social transitions that
men experienced through MoM; & 4) Journeying from
Disconnection to Connection describes how MoM acted as a
catalyst for men to [re]connect with themselves, their families
& with others.
Conclusions
Findings indicate that participation in MoM has a far-reaching
impact beyond the physical benefits. MoM offers men
opportunities for education, acts as a gateway to other local
health & social services & is a safe starting point for men of all
backgrounds to (re)engage with their health. The findings

provide valuable insights to the wider development of public
health interventions for priority male population groups.

Key messages:

� MoM provides a platform for men to re-engage with their
health.
� The benefits of MoM as a PA programme far surpasses the

reductions in cardiovascular health risk reported.

An investigation of a community based physical
activity intervention for adult men, ‘Men on the
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Background
Men in Ireland have a life expectancy 4.5 years lower than
women, are less likely to engage in healthy lifestyle or
preventive health behaviours, and are less likely to use health
services. Physical activity is a prophylactic to many of the
chronic conditions affecting men. Traditional patterns of male
behaviour pose inimitable challenges in targeting health
behaviour change to men. Research suggests that men respond
better to ‘men-friendly’ approaches to promoting physical
activity. This study reports on the physical fitness and body
morphology adaptations of Irish men who engaged in a 12-
week community-based physical activity programme; Men on
the Move.
Methods
927 inactive males were recruited across 8 counties (4
intervention [n = 501]; 4 comparison-in-waiting [n = 426]).
The programme consisted of structured group exercise for
1 hour twice weekly, two facilitated health-related workshops
(diet and well-being), an information booklet, a 5km
celebration event and a pedometer for independent physical
activity sessions. Participants were assessed at baseline, 12, 26
and 52 weeks. Inferential statistical analysis (p � 0.05) were
undertaken on the between group change scores from baseline
at 12, 26 and 52 week time-points. The intervention targeted a
1 MET increase in aerobic fitness (equivalent to a 15% risk
reduction), 5% weight reduction and 5cm waist reduction
(10% risk reduction).
Results
Results for the intervention group at 12W, 26W and 52W
time-points (p � 0.05) respectively found 73%, 71% and 52%
achieved a 1 MET increase in fitness; 14%, 16% and 22%
achieved a 5% reduction in body weight; and 49%, 46% and
43% achieved a 5cm reduction in waist circumference.
Conclusions
Supporting inactive men to increase their physical fitness can
lead to significant reductions in health risks up to 52 weeks
post baseline. A more targeted, gender-specific approach to
public health interventions is needed to effectively engage
inactive men in physical activity.

Key messages:

� Men on the Move is innovative in its gender specific
approach to a public health issue and is the first step to
establishing a nationwide physical activity programme
targeting inactive men in Ireland.
� Men on the Move has the potential to inform evidence-

based and sustainable practice in targeting increased
physical activity in community-based settings among a
‘hard to reach’ population group.
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